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The ongoing COVID-19 pandemic throughout the world has had a tremendous 
impact on people's lives. Not only the health sector, but the economic sector is 
also paralyzed due to the Covid-19 pandemic, one of the affected countries is 
Indonesia. This pandemic has greatly affected the economic activities of the 
community. As a result, many types of businesses experience losses, as happened 
to MSMEs in the city of Cilegon. During this pandemic, technology has an 
important role, people prefer to buy everything they need through their 
smartphones. In the end, it was MSMEs that had utilized technology that were 
able to survive. The potential of using technology for MSME business 
development is very influential. Therefore, the role of technology at this time 
is very large, so the main focus is developing the business of MSME partners to 
be online-based by utilizing social media, websites and existing market places 
and developing the potential of each MSME partner who has been assisted. 
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2. Method  

• 

• 

• 

3. Results and Discussion 

Fig. 1. Visits to MSME Owners 

Fig. 2. The Process of Finding MSME Partners 
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Fig. 3. First Meeting with All Partners 

 

 

Fig. 4. Symbolic Handover of Masks and Hand Sanitizer to Assisted Partners 

 

Fig. 5. Photography 
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Fig. 6. Design 

 

Fig. 7. Website 

 

Fig. 8. Implementation of IT Learning and Branding 
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Fig. 9. Implementation of Learning about IPR 

 

Fig. 10. Implementation of Legal Counseling Activities 

 

 

Fig. 11. Making Photos of Mama Opey's Kitchen Products 
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Fig. 12. Making mavw.id Product Photos 

4. Conclusion 
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