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Muntuk Village is located in Dlingo District, Bantul Regency, Special Region 
of Yogyakarta. Muntuk Village is located in the east of Bantul City. Meanwhile, 
most of the residents of Dusun Muntuk work as day laborers, farmers, 
gardeners, wood and bamboo craftsmen. The majority of the population of 
Muntuk Hamlet work as wood craftsmen (furniture) and bamboo (woven) 
craftsmen. However, there are also those who work as farmers and traders, but 
that is only a side job because their main job is wood and bamboo craftsman. 
The people of Muntuk Village, the majority of whom work as wood craftsmen 
(meuble) and bamboo craftsmen (anyman) have problems, namely the lack of 
knowledge and understanding and access to promote these handicraft products 
using social media, resulting in less than optimal sales and the community's 
income does not develop. To overcome this, the local government can increase 
the entrepreneurial potential of the Muntuk Village community through micro 
and cultural policies, providing facilities, providing education and knowledge to 
the community in collaboration with surrounding campuses. The government 
also needs to pay attention to entrepreneurs so that they can use social media 
as a marketing medium so that they can expand the market more broadly which 
will ultimately help the economy of the Muntuk Village community. 
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2. Method  
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3. Results and Discussion 

Fig. 1. Observation of Furniture and Bamboo Craftsmen 



https://jppmi.ptti.web.id/index.php/jppmi 

Vol. 1, No. 10, 2021 

E-ISSN 2807-7679 | P-ISSN 2807-792X 

 
 

Suwarno (Empowerment of MSMEs by Optimizing Marketing of Local Products in Muntuk Hamlet with Digital Marketing) 

Fig. 2. Product Photo Process 

 
Fig. 3. Website Development Socialization and Training 

 

Fig. 4. Website Display 
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Fig. 5. Display of the Website's First Article 

 

Fig. 6. Website Gallery Display 

 

Fig. 7. Views for Operating the Website 
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4. Conclusion 
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